Siteimprove
and Google
Data Studio

Introduction to utilizing
Siteimprove Data in
Google Data Studio

With Google Data Studio (GDS) fields being exposed as a flat list, there is an underlying structure limiting
how Siteimprove and GDS can be used together. In this article, we aim to give you an understanding
of how you can combine dimensions and metrics to fully utilize the data. The article assumes a basic
understanding of the GDS platform and a familiarity with the Siteimprove Intelligence Platform (SIP)
and gives you a comprehensive list of fields available to use. We will add more data on an ongoing basis.

Names of GDS fields from the Siteimprove data source are of the form <Entity>: <Entity field> for
Dimensions and <Entity>: <Entity field> (<Aggregation function>) for metrics.

® <Entity> refers to a SIP concept or Entity, such as Pages or Content Sites.
® <Entity field> isadata pointrelating to that entity, such as DCl scores or page titles.

® <Aggregation function> isone of Sum, Avg, Min, or Max. Each metric has en underlying type,
which controls which aggregation functions are valid for that metric. Each of a metric’s valid
aggregation functions is exposed as a separate GDS field.

A special case is the count metric <Entity> (count), which is generated for each entity, and returns
the number of unique instances of that entity.

lllustrative example of mapping between GDS and SIP

It is important to note that different SIP entities are related to each other in different ways. For example,
a Content S+ite hasasetof Pages, and a Page can have a set of policy Violations, etc. Below is a
subgraph of the relations between the SIP entities currently exposed in GDS. The special <Root entity>
is not exposed directly.
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For each field in a GDS chart, we find the shortest path from the previous dimension’s SIP entity (or <Root
entity> if it is the first field) to the current field, and anchor subsequent fields in that entity. This means that
subsequent dimension fields in a chart always form a single path in the graph (the dimension path), while
metrics can branch out.

As an example, if you create a GDS table with the Content Site: Index URL dimension, we follow the
arrow from <Root entity> to Content Site, and construct a query returning all index URL values for that
entity, as you might expect. If you then add Page: A error {dissue count (Sum) metric to the table, we
follow the arrow from Content Site to Page in the graph, and return for each Content Site the number
of A-level accessibility issues of all pages found on that site, added together.

It is important to note that the aggregation function of a metric (Sum in this case) is anchored to the
granularity of the last entity in the dimension path. If we append a metric from another entity (e.g. Link) to the
table, so that the chart contains e.g. Content Site: Index URL,Page: A error issue count, Link:
Content size (Sum), the new metric would have the same granularity as the accessibility error column,
since the last entity in the dimension path is Content Site. This scenario is illustrated in the left graph in
the figure below, the blue path is the dimension path, and green represent metrics.

As another example, we can alter the table to be anchored in Page after Content Site by adding a Page
dimension field, as in Content Site: Index URL,Page: Title, Page: A error issue count, Link:
Content size (Sum).Thisisillustrated in the right graph in the figure below. Note that the dimension path
isnow Content S+ite ->Page, so both page and link metrics has Page as granularity, and the summations

would be per page instead of per site.
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Resolving ambiguities when finding the shortest path

The different edge styles in the graph represent the priority of the relation represented by an edge,
compared to other relations from the same node. Bold is highest priority, followed by solid, then dashed,
then dotted.

When we search for the shortest path between two entities in the graph, we check the nodes in order of
priority. As an example, if you use the dimension Link: URL by itself, we choose the path <Root entity>
-> Content S+ite->Linkover <Root entity>->Short url->Link, because <Root entity> ->
Content Site has higher priority than <Root entity> -> Short url.

This is an important difference in behaviour, as the first will yield the URLs of all links found on all content
sites of the account, while the second will only yield the links that are pointed to by a Short url. To force
the second behaviour, include a dimension from Short url before Link: URL in your table.
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Dimensions and metrics in GDS

@® Field Group ‘Content Site'

Label Field Type Concept Type Description
Content Site: Uni
ontent site: nique NUMBER DIMENSION ~ Unique identifier of this entity
identifier
Content Site: Index URL ~ URL DIMENSION The index URL of the site
Content Site: Name TEXT DIMENSION The user friendly name of the site
Clonte!wt Site: Robots txt BOOLEAN DIMENSION True. = robots txt ﬂ!e exists, False = robots
file existance txt file does not exist
Contgnt Sllte: Sitemap BOOLEAN DIMENSION T.rue = S|tema!3 xml file eX|st§, False =
xml file existance sitemap xml file does not exist
antent Site: Mobile BOOLEAN DIMENSION True = sfce is Imoblle friendly, False = site is
Friendly not mobile friendly
Cpntent Site: Mobile BOOLEAN DIMENSION T.rue = site has wewport conflgurgd, False =
viewport site does not have viewport configured
Content Site: BOOLEAN DIMENSION True = site is touchscreen ready, False = site
Touchscreen ready is not touchscreen ready
Content SI.tE: BOOLEAN DIMENSION True = site uses comprgssmn, False = site
Compression used does not use compression
Content Site: Font size True = all font sizes on the site are readable,
o BOOLEAN DIMENSION False = site has one or more font sizes which
readability
are not readable
ite: DCI

(CAoVngt)ent Site: DCl score PERCENT METRIC Overall DCl score for the site (average)
Content Site: DCI
“\‘/)I?n)en e EHISCOT®  pERCENT METRIC Overall DCI score for the site (minimum)

Site: DCI
(C“;Zi‘;”t fte: DClscore e pcen METRIC Overall DCI score for the site (maximum)
Content Site: QA
( onng)en ite: QASCOre e pcENT METRIC QA DCl score for the site (average)
Content Site: QA

ontent Site: QA score b pcenT METRIC QA DCl score for the site (minimum)

(Min)
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Label Field Type Concept Type Description
Content Site: QA
(I\C/’IZ;F’ ite:QAscore oo cEnT METRIC QA DCl score for the site (maximum)
Content Site: QA it

ontent Site: QA security PERCENT METRIC QA security DCl score for the site (average)
score (Avg)
Content Site: QA it

onten , ite: QA security PERCENT METRIC QA security DCl score for the site (minimum)
score (Min)
Content Site: QA it

ontent Site: QA security e peeny METRIC QA security DCI score for the site (maximum)
score (Max)
Content Site: QA UX score PERCENT METRIC QA user experience DCl score for the site
(Avg) (average)
Cohtent Site: QA UX score PERCENT METRIC QA ulser experience DCl score for the site
(Min) (minimum)
Content Site: QA UX score PERCENT METRIC QA user experience DCl score for the site
(Max) (maximum)
Content Site: QA

NGO, PERCENT METRIC QA freshness DCl score for the site (average)
freshness score (Avg)
Content Site: QA | PERCENT METRIC QA f.reshness DCl score for the site
freshness score (Min) (minimum)
Content Site: QA PERCENT METRIC QA fr'eshness DCl score for the site
freshness score (Max) (maximum)
Content Site: QA tent

ontent Site: QA conten PERCENT METRIC QA content DCl score for the site (average)
score (Avg)
Content Site: QA tent . -

onten , e PERCENT METRIC QA content DCI score for the site (minimum)
score (Min)
Content Site: QA tent

ontent Site: QA conten PERCENT METRIC QA content DCI score for the site (maximum)
score (Max)

ite: Broken link

Content Site: Broken links —\ \1peR METRIC Amount of broken links for the site (average)
count (Avg)
Content slte: Broken links NUMBER METRIC An70.unt of broken links for the site
count (Min) (minimum)
Content Site: Broken links NUMBER METRIC Amognt of broken links for the site
count (Max) (maximum)
Content Site: Broken link

ONTENt SILE: Broken ik NUMBER METRIC Amount of broken links for the site (sum)

count (Sum)
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Label Field Type Concept Type Description
Content Site: Match NUMBER METRIC The amount of match.es (eg. the amount of
count (Avg) pages for Content policies) (average)
Content Slte: Match NUMBER METRIC The amount of match-es (eg. thg amount of
count (Min) pages for Content policies) (minimum)
Content Site: Match NUMBER METRIC The amount of match'eé (eg. thelamount of
count (Max) pages for Content policies) (maximum)
Content Site: Match NUMBER METRIC The amount of match.es (eg. the amount of
count (Sum) pages for Content policies) (sum)
Content Site: Occurrences NUMBER METRIC The amount of occurrences of the policy
(Avg) (average)
Cohtent Site: Occurrences NUMBER METRIC Th.e ;.amount of occurrences of the policy
(Min) (minimum)
Content Site: Occurrences NUMBER METRIC The gmount of occurrences of the policy
(Max) (maximum)
Content Site: Occurrences NUMBER METRIC The amount of occurrences of the policy
(Sum) (sum)
Content Site: SEO
(onng)en e 0T PERCENT METRIC SEO DCl score for the site (average)
Content Site: SEO
(I\c/)lrn)en e >0 pERCENT METRIC SEO DCl score for the site (minimum)
Content Site: SEO
(I\‘/’IZX‘?F‘ e SEVSCOT®  pERCENT METRIC SEO DCl score for the site (maximum)
Content Site: SEO : .

on e.n e PERCENT METRIC SEO technical DCl score for the site (average)
technical score (Avg)
Conte.nt Site: SEO | PERCENT METRIC SEQ .techmcal DCl score for the site
technical score (Min) (minimum)
Contelnt Site: SEO PERCENT METRIC SEO ’Fechnlcal DCl score for the site
technical score (Max) (maximum)
Content Site: SEO UX PERCENT METRIC SEQ user experience DCl score for the site
score (Avg) (average)
Content Slte: SEO UX PERCENT METRIC SEQ .user experience DCl score for the site
score (Min) (minimum)
Content Site: SEO UX PERCENT METRIC SEOQ user experience DCl score for the site

score (Max)
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Label Field Type Concept Type Description
Content Site: SEO mobil

OnTent Site: SEUMOBIE  pepcenT METRIC SEO mobile DCI score for the site (average)
score (Avg)
Content Site: SEO mobil

ontent SIte: SEVMODIE o pcENT METRIC SEO mobile DCI score for the site (minimum)
score (Min)
Content Site: SEO mobil

ontent Site MOPIE pERCENT METRIC SEO mobile DCl score for the site (maximum)
score (Max)
Content Site: SEO

ontent Site PERCENT METRIC SEO content DCl score for the site (average)
content score (Avg)
Content Site: SEQ PERCENT METRIC SEQ .content DCl score for the site
content score (Min) (minimum)
Content Site: SEO PERCENT METRIC SEO Fontent DCl score for the site
content score (Max) (maximum)
Content Site: Mobile PERCENT METRIC SEO mobile speed in percentage for the site
speed (Avg) (average)
Content $|te: Mobile PERCENT METRIC SEQ .mob|le speed in percentage for the site
speed (Min) (minimum)
Content Site: Mobile PERCENT METRIC SEO mob|le speed in percentage for the site
speed (Max) (maximum)
Content Site: Desktop PERCENT METRIC SEQ desktop speed in percentage for the site
speed (Avg) (average)
Content $|te: Desktop PERCENT METRIC SEQ .desktop speed in percentage for the site
speed (Min) (minimum)
Content Site: Desktop PERCENT METRIC SEO Flesktop speed in percentage for the site
speed (Max) (maximum)

ite: A ibili

Content Site: Accessibility PERCENT METRIC Accessibility DCI score for the site (average)
score (Avg)
Content Site: A ibilit

Ontent Site: ACCESSBIYY percenT METRIC Accessibility DCI score for the site (minimum)
score (Min)
Content Site: Accessibility PERCENT METRIC Acce§S|b|I|ty DCl score for the site
score (Max) (maximum)
Content Site (count) PERCENT METRIC Content Site count

QO Siteim
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@® Field Group 'Policy’

Label Field Type Concept Type Description
Policy: Unique identifier =~ NUMBER DIMENSION Unique identifier of this entity
Policy: Type TEXT DIMENSION The policy category
Policy: Priority TEXT DIMENSION Priority of the policy
Policy: Name TEXT DIMENSION User provided name of the policy
Policy (count) TEXT METRIC Policy count
@ Field Group ‘Accessibility Rule'
Label Field Type Concept Type Description
A ibility Rule: Uni
AccessIbIity Rule: BNiGUe - yumMBER DIMENSION  Unique identifier of this entity
identifier
Accessibility Rule: Name  TEXT DIMENSION The name of the Accessibility rule
Accessibility Rule: TEXT DIMENSION The conformance of the accessibility rule
Conformance
Acce55|b!I|’F\( Rule: TEXT DIMENSION The respon.5|ble unit for remediating the
Responsibilit issue for this rule
A ibility Rule:
ceessIIty Rule TEXT DIMENSION  Element type of the rule
Element type
A ibility Rule: H ifficul i ithin this rul
.CC(.ESSIbI ity Rule TEXT DIMENSION .ow difficult are issues within this rule to
Difficulty fix?
A ibility Rule: P d
CCESSIDIIY RUIe: Fasse NUMBER METRIC Passed occurrences of the rule (average)
occurrences (Avg)
A ibility Rule: P d -
ceessibity u. & Fasse NUMBER METRIC Passed occurrences of the rule (minimum)
occurrences (Min)
A ibility Rule: P d
ccessiblity rule: Fasse NUMBER METRIC Passed occurrences of the rule (maximum)
occurrences (Max)
A ibility Rule: P
ccessibility Rule: Passed NUMBER METRIC Passed occurrences of the rule (sum)
occurrences (Sum)
A ibility Rule: Failed
ccessibiity nuie: Fare NUMBER METRIC Failed occurrences of the rule (average)

occurrences (Avg)
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Label

Field Type

Concept Type

Description

Accessibility Rule: Failed
occurrences (Min)

Accessibility Rule: Failed
occurrences (Max)

Accessibility Rule: Failed
occurrences (Sum)

Accessibility Rule:
Potential occurrences

(Avg)

Accessibility Rule:
Potential occurrences
(Min)

Accessibility Rule:
Potential occurrences
(Max)

Accessibility Rule:
Potential occurrences
(Sum)

Accessibility Rule:
Ignored occurrences
(Avg)

Accessibility Rule:
Ignored occurrences
(Min)

Accessibility Rule:
lgnored occurrences
(Max)

Accessibility Rule:
Ignored occurrences
(Sum)

Accessibility Rule (count)
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NUMBER

NUMBER

NUMBER

NUMBER

NUMBER

NUMBER

NUMBER

NUMBER

NUMBER

NUMBER

NUMBER

NUMBER

METRIC

METRIC

METRIC

METRIC

METRIC

METRIC

METRIC

METRIC

METRIC

METRIC

METRIC

METRIC

Failed occurrences of the rule (minimum)

Failed occurrences of the rule (maximum)

Failed occurrences of the rule (sum)

Potential occurrences of the rule (average)

Potential occurrences of the rule (minimum)

Potential occurrences of the rule (maximum)

Potential occurrences of the rule (sum)

lgnored occurrences of the rule (average)

lgnored occurrences of the rule (minimum)

lgnored occurrences of the rule (maximum)

lgnored occurrences of the rule (sum)

Accessibility Rule count




® Field Group ‘Short url’

Label Field Type Concept Type Description
Short url: URL URL DIMENSION The shortened URL
h l:
ohort url URL DIMENSION  The destination URL
Destination URL
Short url: YEAR_ The time at which the short-url was created
Created | MONTH_DAY_ DIMENSION (-1 if time of creation is not available)
SECOND
ShorF urt URL DIMENSION Identity of the short-url provider
Provider
® Field Group 'Tag’
Label Field Type Concept Type Description
Tag: Unique identifier NUMBER DIMENSION Unique identifier of this entity
Tag: Name TEXT DIMENSION The user provided name of the tag
YEAR _
Tag: Created timestamp ~ MONTH_DAY_ DIMENSION The creation timestamp of the tag
SECOND
Tag (count) NUMBER METRIC Tag count

@ Field Group 'Performance metrics for a single page’

Label Field Type Concept Type Description
Performance metrics for
a single page: The URL of URL DIMENSION Unique identifier of this entity
the page
Performance metrics for .
. . URL DIMENSION The title of the page
a single page: Page title
Performance metrics for YEAR.
. , MONTH_DAY_ DIMENSION Page creation time
a single page: Creation SECOND
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Label Field Type Concept Type Description
Performance metrics for . ,
. . BOOLEAN DIMENSION Has Mobile form factor profile
a single page: Has mobile
Performance metrics
for a single page: Has BOOLEAN DIMENSION Has Desktop form factor profile
desktop
Performance metrics YEAR _
for a single page: Last MONTH_DAY_ DIMENSION When was the page last checked?
checked SECOND
Average Performance score across all active
S D S (o) measurements currently scheduled for the
a single page: Average NUMBER METRIC page.
Performance score (Avg) Failed measurements do not contribute.
(average)
Average Performance score across all active
Performance metrics for measurements currently scheduled for the
asingle page: Average ~ NUMBER METRIC page.
Performance score (Min) Failed measurements do not contribute.
(minimum)
Average Performance score across all active
B e e e measurements currently scheduled for the
asingle page: Average ~ NUMBER METRIC page.
Performance score (Max Failed measurements do not contribute.
(maximum)
Average Performance score across all active
Performance metrics for measurements currently scheduled for the
asingle page: Average ~ NUMBER METRIC page.
Performance score (Sum) Failed measurements do not contribute.
(sum)
Performance metrics for . :
NUMBER METRIC Performance metrics for a single page count

a single page (count)
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@ Field Group ‘Google Ads Account'’

Label Field Type Concept Type Description

Google Ads Account:

o . NUMBER DIMENSION Unique identifier of this entity
Unique identifier

Google Ads Account:

Name TEXT DIMENSION The name of the Google Ads account
Google Ads A t: :
oogle Ads Accoun TEXT DIMENSION The currency used in the Google Ads account
Currency
E‘;ﬁﬁ'te) Ads Account NUMBER METRIC Google Ads Account count

@ Field Group ‘Google Ads Landing Page'

Label Field Type Concept Type Description

Google Ads Landing NUMBER DIMENSION  Unique identifier of this entity
Page: Unique identifier

Google Ads Landing ,

Page: URL URL DIMENSION The URL of the landing page
Google Ads Landing Page NUMBER METRIC Google Ads Landing Page count

(count)

@ Field Group ‘Analytics Site'

Label Field Type Concept Type Description

22?'5;:: Site:Unique  mser DIMENSION  Unique identifier of this entity

Analytics Site: URL URL DIMENSION The URL of the site

Analytics Site: Name TEXT DIMENSION The user friendly name of the Analytics Site
Analytics Site (count) NUMBER METRIC Analytics Site count
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® Field Group ‘Page’

Label Field Type Concept Type Description

Page: Unique identifier NUMBER DIMENSION Unique identifier of this entity

Page: Page URL URL DIMENSION URL of the page

Page: Level NUMBER DIMENSION The depth at which the page was discovered

Page: Title TEXT DIMENSION The page title
YEAR_

Page: First detected MONTH_DAY_ DIMENSION When did Siteimprove first see this page?
SECOND

True = page is in si False = i
Page: In sitemap BOOLEAN DIMENSION rue = page is In sitemap, False = page not In

sitemap
True = is d dsl 2000
Page: Slowness BOOLEAN DIMENSION Fue = Page [s deemEd sIow over
milliseconds, False = page is not slow
Page: H1 missing BOOLEAN DIMENSION Is the page missing an H1?
Page: Multiple H1s BOOLEAN DIMENSION Does the page have multiple H1s?
Page: Multiple meta titles BOOLEAN DIMENSION Does the page have multiple meta titles?
Page:_M.uIt|pIe meta BOOLEAN DIMENSION Does .thg page have multiple meta
descriptions descriptions?
Page: k
e;ifSStrUCtured marP BooLEAN DIMENSION Does the page have structured data markup?
Are th itored k ds targeti
Page: Target page BOOLEAN DIMENSION re there any monitored keywords targeting
this page?
Page: Size (bytes) (Avg) NUMBER METRIC Size of the HTML in bytes (average)
Page: Size (bytes) (Min) NUMBER METRIC Size of the HTML in bytes (minimum)
Page: Size (bytes) (Max)  NUMBER METRIC Size of the HTML in bytes (maximum)
Page: Size (bytes) (Sum)  NUMBER METRIC Size of the HTML in bytes (sum)
P iews, last 30 d Priority/Usabilit
Page: Page views (Avg)  NUMBER METRIC age views, last 30 days (Priority/Usability)
(average)
P i last30d Priority/Usabili
Page: Page views (Min) ~ NUMBER METRIC age views, last 30 days (Priority/Usability)
(minimum)
P iews, last 30 d Priority/Usabilit
Page: Page views (Max)  NUMBER METRIC age views, last 30 days (Priority/Usability)

(maximum)
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Label Field Type Concept Type Description
P i I Priori ili
Page: Page views (Sum)  NUMBER METRIC age views, last 30 days (Priority/Usability)
(sum)
Entries, last 30 d Priority/Usabilit
Page: Entries (Avg) NUMBER METRIC ntries, last 30 days (Priority/Usability)
(average)
Entries, | Priori ili
Page: Entries (Min) NUMBER METRIC ntries, last 30 days (Priority/Usability)
(minimum)
Entries, last 30 d Priority/Usabilit
Page: Entries (Max) NUMBER METRIC niries, last 30 days (Priority/Usability)
(maximum)
Entries, | Priori ili
Page: Entries (Sum) NUMBER METRIC ntries, last 30 days (Priority/Usability)
(sum)
Page: Readability Score:
.age eadabiiity >core NUMBER METRIC Lix readability score for the page (average)
Lix (Avg)
Page: Readability S :
_age _ eadability Score NUMBER METRIC Lix readability score for the page (minimum)
Lix (Min)
Page: Readability Score:
.age eadabiiity >core NUMBER METRIC Lix readability score for the page (maximum)
Lix (Max)
Page: Readability S :
.age eatabllity >Cor&  NUMBER METRIC Lix readability score for the page (sum)
Lix (Sum)
Page: Readability Score: - -
T e ey NUMBER METRIC Automated Readability readability score for
the page (average)
(Avg)
Page: Readability Score: - -
A R I I f
Automated Readability ~ NUMBER METRIC utomated Readability readability score for
. the page (minimum)
(Min)
Page: Readability Score: - -
P el NUMBER METRIC Automated Rgadablllty readability score for
the page (maximum)
(Max)
Page: Readability Score: - -
A R I I f
Automated Readability NUMBER METRIC utomated Readability readability score for
the page (sum)
(Sum)
Page: Readlablllt\/ Score: NUMBER METRIC Coleman-Liau readability score for the page
Coleman-Liau (Avg) (average)
Page: Read.ablllty.Score: NUMBER METRIC CoIeInan—Llau readability score for the page
Coleman-Liau (Min) (minimum)
Page: Readability Score: NUMBER METRIC Coleman-Liau readability score for the page

Coleman-Liau (Max)
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Label Field Type Concept Type Description

Page: Read.ablllty Score: NUMBER METRIC Coleman-Liau readability score for the page

Coleman-Liau (Sum) (sum)

Page: Readability Score: NUMBER METRIC Smog readability score for the page

Smog (Avg) (average)

Page: Regdablllty Score: NUMBER METRIC Smog readability score for the page

Smog (Min) (minimum)

Page: Readability Score: NUMBER METRIC Smog readability score for the page

Smog (Max) (maximum)

Page: R ili :

age: Readability Score NUMBER METRIC Smog readability score for the page (sum)

Smog (Sum)

Page:. Readability Score: NUMBER METRIC Gunning-Fog readability score for the page

Gunning-Fog (Avg) (average)

Page:_ Readab|I|ty Score: NUMBER METRIC Gu_nr.nng—Fog readability score for the page

Gunning-Fog (Min) (minimum)

Page:. Readability Score: NUMBER METRIC Gunn'mg-Fog readability score for the page

Gunning-Fog (Max) (maximum)

Page:. Readability Score: NUMBER METRIC Gunning-Fog readability score for the page

Gunning-Fog (Sum) (sum)

Page: Readability Score: N -

Flesch-Kincaid Grade ~ NUMBER METRIC :ﬁst:;'K;”Za("aj\li:zd;mve' readability score

Level (Avg) Pag &

Page: Readability Score: N -

Flesch-Kincaid Grade ~ NUMBER METRIC Efi:; K;”Cea(':jﬁ:iifj;)eve' readability score

Level (Min) Pag

Page: Readability Score: N -

Flesch-Kincaid Grade ~ NUMBER METRIC ]f;fst;zK;nzagiS;?n‘ii;e)ve' readability score

Level (Max) Pag

Page: Readability Score: N -

Flesch-Kincaid Grade ~ NUMBER METRIC Efst:; K;ncea('suf;?de Level readability score

Level (Sum) Pag

Page: Readability Score: N . -
Flesch-K R E I

Flesch-Kincaid Reading  NUMBER METRIC esch-Kincaid Reading Ease readability
score for the page (average)

Ease (Avg)

Page: Readability Score: o . -,

Flesch-Kincaid Reading  NUMBER METRIC Flesch-Kincaid Reading Ease readability

Ease (Min)

O Siteimprove
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Label Field Type Concept Type Description

Page: Readability Score: N . o

Flesch- Kincaid Reading  NUMBER METRIC Flesch-Kincaid Readlng.Ease readability
score for the page (maximum)

Ease (Max)

Page: Readability Score: N : -

Flesch-Kincaid Reading  NUMBER METRIC Flesch-Kincaid Reading Ease readability
score for the page (sum)

Ease (Sum)

Page: DCl score (Avg) PERCENT METRIC Overall DCl score for the page (average)

Page: DCl score (Min) PERCENT METRIC Overall DCl score for the page (minimum)

Page: DCl score (Max) PERCENT METRIC Overall DCl score for the page (maximum)

Page: QA score (Avg) PERCENT METRIC QA DCl score for the page (average)

Page: QA score (Min) PERCENT METRIC QA DCl score for the page (minimum)

Page: QA score (Max) PERCENT METRIC QA DCl score for the page (maximum)

Page: Broken links count PERCENT METRIC Amount of broken links for the page

(Avg) (average)

Page: Broken links count PERCENT METRIC An?o.unt of broken links for the page

(Min) (minimum)

Page: Broken links count NUMBER METRIC Amognt of broken links for the page

(Max) (maximum)

Page: Broken link t

(Saugni) FOKEN K COUNt NumBER METRIC Amount of broken links for the page (sum)

Page: Response time S

(Bvg) NUMBER METRIC Page response time in milliseconds (average)

Page:Responsetnne NUMBER METRIC Paggresponsetnnelnrnﬂhseconds

(Min) (minimum)

Page: Response time NUMBER METRIC Paggresponsetnnelnrnﬂhseconds

(Max) (maximum)

Page: Response time L

(Sum) NUMBER METRIC Page response time in milliseconds (sum)

Page: SEO score (Avg) NUMBER METRIC SEO DCl score for the page (average)

Page: SEO score (Min) NUMBER METRIC SEO DCl score for the page (minimum)

Page: SEO score (Max) NUMBER METRIC SEO DCl score for the page (maximum)
Th fi f h

Page: Images found (Avg) NUMBER METRIC e amount of img tags found on the page
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(average)




Label Field Type Concept Type Description

Th t of img tags found on th
Page: Images found (Min) NUMBER METRIC & amount ot imeg tags founc on the page

(minimum)
Page: Images found NUMBER METRIC The gmount of img tags found on the page
(Max) (maximum)
Page: Images found NUMBER METRIC The amount of img tags found on the page
(Sum) (sum)
Pagg: Images with an alt NUMBER METRIC The amount of img tags with an alt attribute
attribute (Avg) (average)
Pag.e: Imaggs with an alt NUMBER METRIC Thg gmount of img tags with an alt attribute
attribute (Min) (minimum)
Pag.e: Images with an alt NUMBER METRIC The gmount of img tags with an alt attribute
attribute (Max) (maximum)
Pagg: Images with an alt NUMBER METRIC The amount of img tags with an alt attribute
attribute (Sum) (sum)
Page: Images with empty NUMBER METRIC The'amount of img tags with an empty alt
alt attribute(s) (Avg) attribute (average)
Page: Images Wlth empty NUMBER METRIC The-amount-o.f img tags with an empty alt
alt attribute(s) (Min) attribute (minimum)
Page: Images with empty NUMBER METRIC The'amount of img tags with an empty alt
alt attribute(s) (Max) attribute (maximum)
Page: Images with empty NUMBER METRIC The_amount of img tags with an empty alt
alt attribute(s) (Sum) attribute (sum)
Page: A ibili
(Aavgge)? ceessibility score PERCENT METRIC Accessibility DCI score for the page (average)
Page: Accessibility score PERCENT METRIC AC.Ce.SSIbIht\/ DCl score for the page
(Min) (minimum)
Page: Accessibility score PERCENT METRIC Acce§S|b|I|ty DCl score for the page
(Max) (maximum)
Page: A failed NUMBER METRIC The amount of failed occurences for A
occurrences (Avg) conformance rules (average)
Page: A failed | NUMBER METRIC The amount of failed churences forA
occurrences (Min) conformance rules (minimum)
Page: A failed NUMBER METRIC The amount of failed occurences for A

occurrences (Max)
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conformance rules (maximum)




Label Field Type Concept Type Description

Page: A failed NUMBER METRIC The amount of failed occurences for A
occurrences (Sum) conformance rules (sum)

Page: AA failed NUMBER METRIC The amount of failed occurences for AA
occurrences (Avg) conformance rules (average)

Page: AA fa|Ied. NUMBER METRIC The amount of failed churences for AA
occurrences (Min) conformance rules (minimum)

Page: AA failed NUMBER METRIC The amount of failed occ.urences for AA
occurrences (Max) conformance rules (maximum)

Page: AA failed NUMBER METRIC The amount of failed occurences for AA
occurrences (Sum) conformance rules (sum)

Page: AAA failed NUMBER METRIC The amount of failed occurences for AAA
occurrences (Avg) conformance rules (average)

Page: AAA falleq NUMBER METRIC The amount of failed qcFurences for AAA
occurrences (Min) conformance rules (minimum)

Page: AAA failed NUMBER METRIC The amount of failed occ.urences for AAA
occurrences (Max) conformance rules (maximum)

Page: AAA failed NUMBER METRIC The amount of failed occurences for AAA
occurrences (Sum) conformance rules (sum)

Page: WAI-ARIA failed NUMBER METRIC The amount of failed occurences for
occurrences (Avg) WAIARIA conformance rules (average)
Page: WAI—ARIA failed NUMBER METRIC The amount of failed occure_n.ces for WAI-
occurrences (Min) ARIA conformance rules (minimum)

Page: WAI-ARIA failed NUMBER METRIC The amount of failed occurenc.es for WAI-
occurrences (Max) ARIA conformance rules (maximum)
Page: WAI-ARIA failed NUMBER METRIC The amount of failed occurences for WAI-
occurrences (Sum) ARIA conformance rules (sum)

Page: Siteimprove failed NUMBER METRIC Tlhe.amount of failed occurences for
occurrences (Avg) Siteimprove conformance rules (average)
Page: S|te|mpr9ve failed NUMBER METRIC T.he.amount of failed occurences fgr.
occurrences (Min) Siteimprove conformance rules (minimum)
Page: Siteimprove failed NUMBER METRIC T.he-amount of failed occurences for -
occurrences (Max) Siteimprove conformance rules (maximum)
Page: Siteimprove failed NUMBER METRIC T.he.amount of failed occurences for
occurrences (Sum) Siteimprove conformance rules (sum)
Page (count) NUMBER METRIC Page count
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® Field Group ‘Link’

Label Field Type Concept Type Description

Link: Unigue identifier NUMBER DIMENSION Unique identifier of this entity

Link: URL URL DIMENSION The URL of the link

Link: Reachable BOOLEAN DIMENSION True = link is reachable, False = link is broken
Link: Content type TEXT DIMENSION The type of content for the link

Link (count) NUMBER METRIC Link count

@® Field Group 'Violation'

Label Field Type Concept Type Description
Violation: Uni
vioration: nique NUMBER DIMENSION  Unique identifier of this entity
identifier
. YEAR _
Violation: .
MONTH_DAY_  DIMENSION When was the match first detected?
Match detected
SECOND
Violation: Occurences NUMBER METRIC The amount of occurrences for the violation
(Avg) (average)
qulatlon: Occurences NUMBER METRIC Thg z.amount of occurrences for the violation
(Min) (minimum)
Violation: Occurences NUMBER METRIC The gmount of occurrences for the violation
(Max) (maximum)
Violation: Occurences NUMBER METRIC The amount of occurrences for the violation
(Sum) (sum)
Violation (count) NUMBER METRIC V/iolation count

® Field Group ‘SEO Activity Plan’

Label Field Type Concept Type Description
EO Activity Plan: Uni
SEO Activity Plan: Unique v 5ep DIMENSION ~ Unique identifier of this entity
identifier
SEO Activity Plan: Name  TEXT DIMENSION The user provided name of the Activity Plan
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page trust score (Min)
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Label Field Type Concept Type Description
SEO Act|y|ty Plan: TEXT DIMENSION The user provided description of the Activity
Description Plan
YEAR
EO Activity Plan: -
SEO Activity Plan MONTH_DAY_ DIMENSION  The creation timestamp of the Activity Plan
Creation
SECOND
SEO Activity Plan: YEAR_ The timestamp of the last modification of
Modificatio\é | MONTH_DAY_ DIMENSION the Activit Plapn
SECOND y
SEO Activity Plan (count) NUMBER METRIC SEOQ Activity Plan count
@® Field Group 'SEO Backlink’
Label Field Type Concept Type Description
SEO Backlink: Unique v 5ep DIMENSION ~ Unique identifier of this entity
identifier
iﬁo Backlink: The source o DIMENSION  The source URL of the backlink
EO Backlink: Th
>EO Backlink: The source - DIMENSION  The source domain of the backlink
domain
SEO Backlink: The source 1o, DIMENSION  The page title of the source URL
page title
EO Backlink: Th
ino acklink: The target o) DIMENSION  The target URL on the site’s domain’
SEOQ Backlink: S
acKiini Source NUMBER METRIC The page score of the source URL (average)
page score (Avg)
EO Backlink:
SEO Backlin Source NUMBER METRIC The page score of the source URL (minimum)
page score (Min)
SEO Backlink: Source NUMBER METRIC The Page score of the source URL
page score (Max) (maximum)
SEO Backlink: S
ackiinie sodree NUMBER METRIC The page score of the source URL (sum)
page score (Sum)
SEO Backlink: Source NUMBER METRIC The page trust score of the source URL
page trust score (Avg) (average)
SEOQ Backlink: Source NUMBER METRIC The page trust score of the source URL

(minimum)




Label Field Type Concept Type Description

SEO Backlink: Source NUMBER METRIC The Page trust score of the source URL
page trust score (Max) (maximum)
SEO Backlink: S
acilinic souree NUMBER METRIC The page trust score of the source URL (sum)
page trust score (Sum)
SEO Backlink (count) NUMBER METRIC SEOQ Backlink count

@ Field Group ‘Google Search Console Page'

Label Field Type Concept Type Description

Google Search Console

Page: URL URL DIMENSION The URL displayed in Google search results

@ Field Group ‘Page Segment’

Label Field Type Concept Type Description

Zaegnetizzfme”t unique -\ umeer DIMENSION  Unique identifier of this entity
Page Segment: Name TEXT DIMENSION The name of the page segment
Page Segment: Type TEXT DIMENSION The type of page segment
Page Segment (count) NUMBER METRIC Page Segment count

@ Field Group 'Referring Page'

Label Field Type Concept Type Description

Referring Page: Unique \ jvigeR DIMENSION  Unique identifier of this entity

identifier

Referring Page: URL URL DIMENSION The URL of the referring page
Th h hich the referri

Referring Page: Level ~ NUMBER DIMENSION he depth at which the referring page was
discovered

Referring Page: Title TEXT DIMENSION The title of the referring page

Referring Page (count) NUMBER METRIC Referring Page count
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® Field Group ‘Analytics Link’

Label Field Type Concept Type Description

Analytics Link: Uni

Analytics Link: Unique — \iger DIMENSION  Unique identifier of this entity
identifier

Analytics Link: URL URL DIMENSION The URL of the link

Analytics Link: Title TEXT DIMENSION The page title of the link

Analytics Link: Behaviour g ey DIMENSION s behaviour map enabled for the link?
map enabled

Analytics Link (count) NUMBER METRIC Analytics Link count

@ Field Group 'Performance metrics for a specific profile'

Label Field Type Concept Type Description

Performance metrics for

a specific profile: Unique  NUMBER DIMENSION Unique identifier of this entity

identifier

Performance metrics for
The f f fth fil . Mobil

a specific profile: Form TEXT DIMENSION e form factor of the profile (eg Mobile,
Desktop)

factor

Performance metrics for

a specific profile: Profile ~ TEXT DIMENSION The computational status of the profile

status

Performance metrics for YEAR _

a specific profile: Time of MONTH_DAY_ DIMENSION The last time of measurement

measurement SECOND

Performance metrics for .

. . , TEXT DIMENSION Region score was measured from

a specific profile: Region

Performance metrics

for a specific profile: TEXT DIMENSION Network profile used for the measurement

Network profile

Performance metrics The performance score of the profile

for a specific profile: NUMBER METRIC P P
(average)

Performance score (Avg)

Performance metrics The performance score of the profile

for a specific profile: NUMBER METRIC P P

Performance score (Min)
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Label Field Type Concept Type Description
Performance metrics The performance score of the profile
for a specific profile: NUMBER METRIC p P
(maximum)

Performance score (Max)
Performance metrics
for a specific profile: NUMBER METRIC The performance score of the profile (sum)
Performance score (Sum)
Performance metrics
folr é specific profile: NUMBER METRIC The amolunt of rmlhseconds before the page
Milliseconds before page became interactive (average)
was interactive (Avg)
Performance metrics
f ifi file: Th f milli f h

o.r ? specific profile NUMBER METRIC e amo.unt 0 ml |sec.o.nds before the page
Milliseconds before page became interactive (minimum)
was interactive (Min)
Performance metrics
for z.a specific profile: NUMBER METRIC The amolunt of n.'1|II|secor.1ds before the page
Milliseconds before page became interactive (maximum)
was interactive (Max)
Performance metrics
fo.r 'a specific profile: NUMBER METRIC The amolunt of mllllseconds before the page
Milliseconds before page became interactive (sum)
was interactive (Sum)
Perfor_n’?ance r_netncs for NUMBER METRIC Performance metrics for a specific profile
a specific profile (count) count

® Field Group '‘Google Ads Campaign’

Label Field Type Concept Type Description
Google Ads C ign:

00gle ACS LamPABN:  \UMBER DIMENSION  Unique identifier of this entity
Unique identifier

le A ign:
Google Ads Campaign: 1o DIMENSION ~ The name of the ad campaign
Name
Google Ads Campaign: YEAR_
Starf o PABM MONTH_DAY_ DIMENSION  The start date of the ad campaign
SECOND
Google Ads Campaign: YEAR_
8 PA8MN  MONTH_DAY_ DIMENSION  The end date of the ad campaign

End date SECOND
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Label Field Type Concept Type Description

le A ign:
Google Ads Campaign TEXT DIMENSION The status of the ads campaign
Status
Google Ads Campaign: Ad TEXT DIMENSION The ad channel type of ads campaign
Channel Type
Google Ads Campaign: Ad _
Channel Sub Type TEXT DIMENSION The sub ad channel type of ads campaign
Google Ads Campaign:
NUMBER METRI
Quality Score (Avg) U ¢ BHEEEE
Google Ads Campaign: .
NUMBER METRI
Quality Score (Min) v ¢ (minimum)
Google Ads Campaign: ;g METRIC (maximum)
Quality Score (Max)
Google Ads Campaign:
NUMBER METRI
Quality Score (Sum) v ¢ (sum)
Eczai'te) AdsCampaign —\\,\igeR METRIC Google Ads Campaign count

@® Field Group 'Google Ads Ad’

Label Field Type Concept Type Description

Google Ads Ad: Identifier NUMBER DIMENSION The identifier provided by Google for the ad
Google Ads Ad: Name TEXT DIMENSION The name of the ad

Sflog'e AdsAd:Display 0, DIMENSION  The display url of the ad

Google Ads Ad: Status TEXT DIMENSION The status of the ad

Google Ads Ad: Type TEXT DIMENSION The type of ad

® Field Group ‘Analytics Campaign'

Label Field Type Concept Type Description
Analytics Campaign: . . e . .
o . NUMBER DIMENSION Unique identifier of this entity
Unique identifier
Analytics Campaign: _
TEXT DIMENSION The utm_campaign parameter value

Name
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Label Field Type Concept Type Description
Analytics Campaign: . .
. TEXT DIMENSION The user provided name of the campaign

Display name

Analytics Campaign: YEAR_

Startydate Paign: MONTH_DAY_ DIMENSION The start date of the campaign
SECOND

Analytics Campaign: YEAR_

oy :j/ate paign: MONTH_DAY_ DIMENSION  The end date of the campaign
SECOND

Analytics Campaign , ,
NUMBER METRIC Analytics Campaign count

(count)

@ Field Group ‘Analytics Campaign Link’

Label Field Type Concept Type Description
/-\n.al\/tlc_s Campmgn Link NUMBER DIMENSION Unique identifier of this entity
Unique identifier
Analytics Campaign Link v 5ep DIMENSION ~ Analytics Campaign Link count
(count)
@ Field Group ‘SEO Ranking’
Label Field Type Concept Type Description
SEO Ranking: Unique v i5ep DIMENSION ~ Unique identifier of this entity
identifier
EO Ranking: Th ki
irlo anxing: theraning o DIMENSION  The ranking URL
. True = this URL has the lowest position for
5EO Ranking: Best BOOLEAN DIMENSION  the domain, False = another URL has the
domain/keyword combo . . .
lowest position for this keyword and domain
SEO Ranking: The domain TEXT DIMENSION The domain of the ranking URL
SEO Ranking: Target page BOOLEAN DIMENSION Is this a target page for the site?
SEO Ranking: Ranking NUMBER METRIC Lowest ranking position if this keyword/URL

position (Avg)
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Label Field Type Concept Type Description
SEQ I.Qankln.g: Ranking NUMBER METRIC Lowest ranking POSItIOﬂ |.f this kc.eylword/URL
position (Min) combo has multiple rankings (minimum)
SEQ Ranklng: Ranking NUMBER METRIC Lowest ranking P05|t|on |.f this keyyvord/URL
position (Max) combo has multiple rankings (maximum)
SEQ Ranklng: Ranking NUMBER METRIC Lowest ranking Posmon |.f this keyword/URL
position (Sum) combo has multiple rankings (sum)
SEO .Ranklng: Estimated NUMBER METRIC The e§t|mated traffic received for the
traffic (Avg) domain for the keyword (average)
SEO .Ranlfmg: Estimated NUMBER METRIC The e;tlmated traffic recel\{eq for the
traffic (Min) domain for the keyword (minimum)
SEO .Ranklng: Estimated NUMBER METRIC The e§t|mated traffic recewec_l for the
traffic (Max) domain for the keyword (maximum)
SEO .Rankmg: Estimated NUMBER METRIC The estlmated traffic received for the
traffic (Sum) domain for the keyword (sum)
SEO Ranking: Re.mklng NUMBER METRIC The h|gher the number the higher the
increase potential (Avg) potential (average)
.SEO Ranking: R.j;mkln.g NUMBER METRIC The hlgher thg number the higher the
increase potential (Min) potential (minimum)
SEO Ranking: Rénkmg NUMBER METRIC The hlgher the.number the higher the
increase potential (Max) potential (maximum)
SEO Ranking (count) NUMBER METRIC SEO Ranking count
® Field Group ‘SEO Keyword’
Label Field Type Concept Type Description
SEO Keyword:Unique v pep DIMENSION  Unique identifier of this entity
identifier
SEO Keyword: Search 1 DIMENSION  The keyword search string
string
EOK ' T
iage eyword: Target o DIMENSION ~ The targeted page URL for the keyword
SEO Keyword:Search gy DIMENSION  The device of the search
device
EOK : h
SEO Keyword; Searc TEXT DIMENSION The provider of the search

provider
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Label Field Type Concept Type Description

EOK :
>EO gyword Country TEXT DIMENSION The iso2 code of the search country
code (iso2)
SEOK d: Count

gywor ountry TEXT DIMENSION The iso3 code of the search country

code (iso3)

EOK :
SEO Keyword: Country TEXT DIMENSION Name of the search country
name
SEO Keyword: Region TEXT DIMENSION EmpFY region name means search location is
name specific to the country

, Empty city name means search location is
SEO Keyword: City name  TEXT DIMENSION e , , ,
specific to region or country (if empty region)

SEO Keyword: Search NUMBER METRIC The number of searches per month for the
volume (Avg) keyword (average)
SEO Kengrd: Search NUMBER METRIC The number_ of searches per month for the
volume (Min) keyword (minimum)
SEO Keyword: Search NUMBER METRIC The number of searches per month for the
volume (Max) keyword (maximum)
SEO Keyword: Search NUMBER METRIC The number of searches per month for the
volume (Sum) keyword (sum)
SEO Keyword: Number of NUMBER METRIC The number of results for the keyword
results (Avg) (average)
SEO Kengrd: Number of NUMBER METRIC Thg humber of results for the keyword
results (Min) (minimum)
SEO Keyword: Number of NUMBER METRIC The r?umber of results for the keyword
results (Max) (maximum)
SEQ Keyword: Number of NUMBER METRIC The number of results for the keyword (sum)
results (Sum)

EO K g
S_ O Keyword: Cost per NUMBER METRIC The cost per click for the keyword (average)
click (Avg)
SEOK d: Cost

, eywor Ot Per NUMBER METRIC The cost per click for the keyword (minimum)
click (Min)
SEO Keyword: Cost per NUMBER METRIC The c-ost per click for the keyword
click (Max) (maximum)
SEOK d: Cost

, eyWord: -ost per NUMBER METRIC The cost per click for the keyword (sum)
click (Sum)
SEO Keyword (count) NUMBER METRIC SEO Keyword count
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® Field Group ‘Google Ads Ad Group'

Label Field Type Concept Type Description

le Ads A :
Google Ads Ad Group:—— jieep DIMENSION  Unique identifier of this entity
Unique identifier
Google Ads Ad Group: ey g DIMENSION ~ The name of the ad group
Name
Google Ads Ad Group: TEXT DIMENSION The status of the ad group
Status
Google Ads Ad Group: oy g DIMENSION ~ The type of ad group
Type
Google Ads Ad Group: .

NUMBER METRI Th | fth

Quality Score (Avg) U C e quality score of the ad group (average)
gaZﬁ’lc?/ égzré(zl\iirr?)up: NUMBER METRIC The quality score of the ad group (minimum)
Google Ads Ad Group: _ ,
Quality Score (Max) NUMBER METRIC The quality score of the ad group (maximum)
Google Ads Ad Group: ,
Sl S S NUMBER METRIC The quality score of the ad group (sum)
E‘;‘;i'te) AdsAdGroup .\, vigeR METRIC Google Ads Ad Group count

@® Field Group 'Google Ads Keyword’

Label Field Type Concept Type Description
Goog!g Ads Keyword: NUMBER DIMENSION The identifier provided by Google for the
Identifier keyword
Google Ads Keyword: oy DIMENSION ~ The search string
Keyword

le Ads K :
Google Ads Keyword TEXT DIMENSION  Status of the keyword
Status
Google Ads Keyword:

TEXT DIMENSION Th h f the k

Match Type SI0 e match type of the keyword

le Ads K :
Google Ads Keyword NUMBER METRIC The quality score of the keyword (average)

Quality Score (Avg)
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Concept Type Description

Label Field Type
Google Ads Keyword:
Quality Score (Min) NUMBER
Google Ads Keyword:

NUMBER
Quality Score (Max) -
Google Ads Keyword: NUMBER

Quality Score (Sum)

Achieve your

O Siteimprove

METRIC

METRIC

METRIC

The quality score of the keyword (minimum)

The quality score of the keyword (maximum)

The quality score of the keyword (sum)

Siteimprove is a Saa$ solution that helps organizations achieve their digital
potential by empowering teams with actionable insights to deliver a superior
website experience and drive growth. Siteimprove has 550 employees across 13
offices, helping over 7,200 customers globally. We're part of the World Wide Web
Consortium (W3C), the leading group developing international web standards,
and an exclusive Adobe Premier partner. Learn more at siteimprove.com.
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