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With Google Data Studio (GDS) fields being exposed as a flat list, there is an underlying structure limiting 
how Siteimprove and GDS can be used together. In this article, we aim to give you an understanding 
of how you can combine dimensions and metrics to fully utilize the data. The article assumes a basic 
understanding of the GDS platform and a familiarity with the Siteimprove Intelligence Platform (SIP) 
and gives you a comprehensive list of fields available to use. We will add more data on an ongoing basis.

Names of GDS fields from the Siteimprove data source are of the form <Entity>: <Entity field> for 
Dimensions and <Entity>: <Entity field> (<Aggregation function>) for metrics.

A special case is the count metric <Entity> (count), which is generated for each entity, and returns 
the number of unique instances of that entity.

•

•

•

• <Entity> refers to a SIP concept or Entity, such as Pages or Content Sites.

• <Entity field> is a data point relating to that entity, such as DCI scores or page titles.

• <Aggregation function> is one of Sum, Avg, Min, or Max. Each metric has en underlying type, 
which controls which aggregation functions are valid for that metric. Each of a metric’s valid 
aggregation functions is exposed as a separate GDS field.

Introduction to utilizing 
Siteimprove Data in 
Google Data Studio

Illustrative example of mapping between GDS and SIP

It is important to note that different SIP entities are related to each other in different ways. For example, 
a Content Site has a set of Pages, and a Page can have a set of policy Violations, etc. Below is a 
subgraph of the relations between the SIP entities currently exposed in GDS. The special <Root entity> 
is not exposed directly.

1 / 30



Siteimprove 2 / 30

<Root entity>

Tag

Content Site

SEO Activity Plan

SEO Keyword

SEO Ranking

Page

Referring Page Link

Violation

Policy

Short url



Siteimprove 3 / 30

For each field in a GDS chart, we find the shortest path from the previous dimension’s SIP entity (or <Root 
entity> if it is the first field) to the current field, and anchor subsequent fields in that entity. This means that 
subsequent dimension fields in a chart always form a single path in the graph (the dimension path), while 
metrics can branch out.

As an example, if you create a GDS table with the Content Site: Index URL dimension, we follow the 
arrow from <Root entity> to Content Site, and construct a query returning all index URL values for that 
entity, as you might expect. If you then add Page: A error issue count (Sum) metric to the table, we 
follow the arrow from Content Site to Page in the graph, and return for each Content Site the number 
of A-level accessibility issues of all pages found on that site, added together.

It is important to note that the aggregation function of a metric (Sum in this case) is anchored to the 
granularity of the last entity in the dimension path. If we append a metric from another entity (e.g. Link) to the 
table, so that the chart contains e.g. Content Site: Index URL, Page: A error issue count, Link: 
Content size (Sum), the new metric would have the same granularity as the accessibility error column, 
since the last entity in the dimension path is Content Site. This scenario is illustrated in the left graph in 
the figure below, the blue path is the dimension path, and green represent metrics.

As another example, we can alter the table to be anchored in Page after Content Site by adding a Page 
dimension field, as in Content Site: Index URL, Page: Title, Page: A error issue count, Link: 
Content size (Sum). This is illustrated in the right graph in the figure below. Note that the dimension path 
is now Content Site -> Page, so both page and link metrics has Page as granularity, and the summations 
would be per page instead of per site.

<Root entity>

Tag

Content Site

SEO Activity Plan

SEO Keyword

SEO Ranking

Page

Referring Page Link

Violation

Policy

Short url

<Root entity>

Tag

Content Site

SEO Activity Plan

SEO Keyword

SEO Ranking

Page

Referring Page Link

Violation

Policy

Short url



Siteimprove 4 / 30

Resolving ambiguities when finding the shortest path

The different edge styles in the graph represent the priority of the relation represented by an edge, 
compared to other relations from the same node. Bold is highest priority, followed by solid, then dashed, 
then dotted.

When we search for the shortest path between two entities in the graph, we check the nodes in order of 
priority. As an example, if you use the dimension Link: URL by itself, we choose the path <Root entity> 
-> Content Site -> Link over <Root entity> -> Short url -> Link, because <Root entity> -> 
Content Site has higher priority than <Root entity> -> Short url.

This is an important difference in behaviour, as the first will yield the URLs of all links found on all content 
sites of the account, while the second will only yield the links that are pointed to by a Short url. To force 
the second behaviour, include a dimension from Short url before Link: URL in your table.
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Dimensions and metrics in GDS

Field Group ‘Content Site’

Label Field Type Concept Type Description

Content Site: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

Content Site: Index URL URL DIMENSION The index URL of the site

Content Site: Name TEXT DIMENSION The user friendly name of the site

Content Site: Robots txt 
file existance BOOLEAN DIMENSION True = robots txt file exists, False = robots 

txt file does not exist

Content Site: Sitemap 
xml file existance BOOLEAN DIMENSION True = sitemap xml file exists, False = 

sitemap xml file does not exist

Content Site: Mobile 
Friendly BOOLEAN DIMENSION True = site is mobile friendly, False = site is 

not mobile friendly

Content Site: Mobile 
viewport BOOLEAN DIMENSION True = site has viewport configured, False = 

site does not have viewport configured

Content Site: 
Touchscreen ready BOOLEAN DIMENSION True = site is touchscreen ready, False = site 

is not touchscreen ready

Content Site: 
Compression used BOOLEAN DIMENSION True = site uses compression, False = site 

does not use compression

Content Site: Font size 
readability BOOLEAN DIMENSION

True = all font sizes on the site are readable, 
False = site has one or more font sizes which 
are not readable

Content Site: DCI score 
(Avg) PERCENT METRIC Overall DCI score for the site (average)

Content Site: DCI score 
(Min) PERCENT METRIC Overall DCI score for the site (minimum)

Content Site: DCI score 
(Max) PERCENT METRIC Overall DCI score for the site (maximum)

Content Site: QA score 
(Avg) PERCENT METRIC QA DCI score for the site (average)

Content Site: QA score 
(Min) PERCENT METRIC QA DCI score for the site (minimum)
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Label Field Type Concept Type Description

Content Site: QA score 
(Max) PERCENT METRIC QA DCI score for the site (maximum)

Content Site: QA security 
score (Avg) PERCENT METRIC QA security DCI score for the site (average)

Content Site: QA security 
score (Min) PERCENT METRIC QA security DCI score for the site (minimum)

Content Site: QA security 
score (Max) PERCENT METRIC QA security DCI score for the site (maximum)

Content Site: QA UX score 
(Avg) PERCENT METRIC QA user experience DCI score for the site 

(average)

Content Site: QA UX score 
(Min) PERCENT METRIC QA user experience DCI score for the site 

(minimum)

Content Site: QA UX score 
(Max) PERCENT METRIC QA user experience DCI score for the site 

(maximum)

Content Site: QA 
freshness score (Avg) PERCENT METRIC QA freshness DCI score for the site (average)

Content Site: QA 
freshness score (Min) PERCENT METRIC QA freshness DCI score for the site 

(minimum)

Content Site: QA 
freshness score (Max) PERCENT METRIC QA freshness DCI score for the site 

(maximum)

Content Site: QA content 
score (Avg) PERCENT METRIC QA content DCI score for the site (average)

Content Site: QA content 
score (Min) PERCENT METRIC QA content DCI score for the site (minimum)

Content Site: QA content 
score (Max) PERCENT METRIC QA content DCI score for the site (maximum)

Content Site: Broken links 
count (Avg) NUMBER METRIC Amount of broken links for the site (average)

Content Site: Broken links 
count (Min) NUMBER METRIC Amount of broken links for the site 

(minimum)

Content Site: Broken links 
count (Max) NUMBER METRIC Amount of broken links for the site 

(maximum)

Content Site: Broken links 
count (Sum) NUMBER METRIC Amount of broken links for the site (sum)
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Label Field Type Concept Type Description

Content Site: Match 
count (Avg) NUMBER METRIC The amount of matches (eg. the amount of 

pages for Content policies) (average)

Content Site: Match 
count (Min) NUMBER METRIC The amount of matches (eg. the amount of 

pages for Content policies) (minimum)

Content Site: Match 
count (Max) NUMBER METRIC The amount of matches (eg. the amount of 

pages for Content policies) (maximum)

Content Site: Match 
count (Sum) NUMBER METRIC The amount of matches (eg. the amount of 

pages for Content policies) (sum)

Content Site: Occurrences 
(Avg) NUMBER METRIC The amount of occurrences of the policy 

(average)

Content Site: Occurrences 
(Min) NUMBER METRIC The amount of occurrences of the policy 

(minimum)

Content Site: Occurrences 
(Max) NUMBER METRIC The amount of occurrences of the policy 

(maximum)

Content Site: Occurrences 
(Sum) NUMBER METRIC The amount of occurrences of the policy 

(sum)

Content Site: SEO score 
(Avg) PERCENT METRIC SEO DCI score for the site (average)

Content Site: SEO score 
(Min) PERCENT METRIC SEO DCI score for the site (minimum)

Content Site: SEO score 
(Max) PERCENT METRIC SEO DCI score for the site (maximum)

Content Site: SEO 
technical score (Avg) PERCENT METRIC SEO technical DCI score for the site (average)

Content Site: SEO 
technical score (Min) PERCENT METRIC SEO technical DCI score for the site 

(minimum)

Content Site: SEO 
technical score (Max) PERCENT METRIC SEO technical DCI score for the site 

(maximum)

Content Site: SEO UX 
score (Avg) PERCENT METRIC SEO user experience DCI score for the site 

(average)

Content Site: SEO UX 
score (Min) PERCENT METRIC SEO user experience DCI score for the site 

(minimum)

Content Site: SEO UX 
score (Max) PERCENT METRIC SEO user experience DCI score for the site 

(maximum)
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Label Field Type Concept Type Description

Content Site: SEO mobile 
score (Avg) PERCENT METRIC SEO mobile DCI score for the site (average)

Content Site: SEO mobile 
score (Min) PERCENT METRIC SEO mobile DCI score for the site (minimum)

Content Site: SEO mobile 
score (Max) PERCENT METRIC SEO mobile DCI score for the site (maximum)

Content Site: SEO 
content score (Avg) PERCENT METRIC SEO content DCI score for the site (average)

Content Site: SEO 
content score (Min) PERCENT METRIC SEO content DCI score for the site 

(minimum)

Content Site: SEO 
content score (Max) PERCENT METRIC SEO content DCI score for the site 

(maximum)

Content Site: Mobile 
speed (Avg) PERCENT METRIC SEO mobile speed in percentage for the site 

(average)

Content Site: Mobile 
speed (Min) PERCENT METRIC SEO mobile speed in percentage for the site 

(minimum)

Content Site: Mobile 
speed (Max) PERCENT METRIC SEO mobile speed in percentage for the site 

(maximum)

Content Site: Desktop 
speed (Avg) PERCENT METRIC SEO desktop speed in percentage for the site 

(average)

Content Site: Desktop 
speed (Min) PERCENT METRIC SEO desktop speed in percentage for the site 

(minimum)

Content Site: Desktop 
speed (Max) PERCENT METRIC SEO desktop speed in percentage for the site 

(maximum)

Content Site: Accessibility 
score (Avg) PERCENT METRIC Accessibility DCI score for the site (average)

Content Site: Accessibility 
score (Min) PERCENT METRIC Accessibility DCI score for the site (minimum)

Content Site: Accessibility 
score (Max) PERCENT METRIC Accessibility DCI score for the site 

(maximum)

Content Site (count) PERCENT METRIC Content Site count
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Field Group ‘Policy’

Field Group ‘Accessibility Rule’

Label Field Type Concept Type Description

Policy: Unique identifier NUMBER DIMENSION Unique identifier of this entity

Policy: Type TEXT DIMENSION The policy category

Policy: Priority TEXT DIMENSION Priority of the policy

Policy: Name TEXT DIMENSION User provided name of the policy

Policy (count) TEXT METRIC Policy count

Label Field Type Concept Type Description

Accessibility Rule: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

Accessibility Rule: Name TEXT DIMENSION The name of the Accessibility rule

Accessibility Rule: 
Conformance TEXT DIMENSION The conformance of the accessibility rule

Accessibility Rule: 
Responsibilit TEXT DIMENSION The responsible unit for remediating the 

issue for this rule

Accessibility Rule: 
Element type TEXT DIMENSION Element type of the rule

Accessibility Rule: 
Difficulty TEXT DIMENSION How difficult are issues within this rule to 

fix?

Accessibility Rule: Passed 
occurrences (Avg) NUMBER METRIC Passed occurrences of the rule (average)

Accessibility Rule: Passed 
occurrences (Min) NUMBER METRIC Passed occurrences of the rule (minimum)

Accessibility Rule: Passed 
occurrences (Max) NUMBER METRIC Passed occurrences of the rule (maximum)

Accessibility Rule: Passed 
occurrences (Sum) NUMBER METRIC Passed occurrences of the rule (sum)

Accessibility Rule: Failed 
occurrences (Avg) NUMBER METRIC Failed occurrences of the rule (average)
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Label Field Type Concept Type Description

Accessibility Rule: Failed 
occurrences (Min) NUMBER METRIC Failed occurrences of the rule (minimum)

Accessibility Rule: Failed 
occurrences (Max) NUMBER METRIC Failed occurrences of the rule (maximum)

Accessibility Rule: Failed 
occurrences (Sum) NUMBER METRIC Failed occurrences of the rule (sum)

Accessibility Rule: 
Potential occurrences 
(Avg)

NUMBER METRIC Potential occurrences of the rule (average)

Accessibility Rule: 
Potential occurrences 
(Min)

NUMBER METRIC Potential occurrences of the rule (minimum)

Accessibility Rule: 
Potential occurrences 
(Max)

NUMBER METRIC Potential occurrences of the rule (maximum)

Accessibility Rule: 
Potential occurrences 
(Sum)

NUMBER METRIC Potential occurrences of the rule (sum)

Accessibility Rule: 
Ignored occurrences 
(Avg)

NUMBER METRIC Ignored occurrences of the rule (average)

Accessibility Rule: 
Ignored occurrences 
(Min)

NUMBER METRIC Ignored occurrences of the rule (minimum)

Accessibility Rule: 
Ignored occurrences 
(Max)

NUMBER METRIC Ignored occurrences of the rule (maximum)

Accessibility Rule: 
Ignored occurrences 
(Sum)

NUMBER METRIC Ignored occurrences of the rule (sum)

Accessibility Rule (count) NUMBER METRIC Accessibility Rule count
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Field Group ‘Short url’

Field Group ‘Tag’

Field Group ‘Performance metrics for a single page’

Label Field Type Concept Type Description

Short url: URL URL DIMENSION The shortened URL

Short url: 
Destination URL URL DIMENSION The destination URL

Short url: 
Created

YEAR_
MONTH_DAY_
SECOND

DIMENSION The time at which the short-url was created 
(-1 if time of creation is not available)

Short url: 
Provider URL DIMENSION Identity of the short-url provider

Label Field Type Concept Type Description

Tag: Unique identifier NUMBER DIMENSION Unique identifier of this entity

Tag: Name TEXT DIMENSION The user provided name of the tag

Tag: Created timestamp
YEAR_
MONTH_DAY_
SECOND

DIMENSION The creation timestamp of the tag

Tag (count) NUMBER METRIC Tag count

Label Field Type Concept Type Description

Performance metrics for 
a single page: The URL of 
the page

URL DIMENSION Unique identifier of this entity

Performance metrics for 
a single page: Page title URL DIMENSION The title of the page

Performance metrics for 
a single page: Creation

YEAR_
MONTH_DAY_
SECOND

DIMENSION Page creation time



Siteimprove 12 / 30

Label Field Type Concept Type Description

Performance metrics for 
a single page: Has mobile BOOLEAN DIMENSION Has Mobile form factor profile

Performance metrics 
for a single page: Has 
desktop

BOOLEAN DIMENSION Has Desktop form factor profile

Performance metrics 
for a single page: Last 
checked

YEAR_
MONTH_DAY_
SECOND

DIMENSION When was the page last checked?

Performance metrics for 
a single page: Average 
Performance score (Avg)

NUMBER METRIC

Average Performance score across all active 
measurements currently scheduled for the 
page.

Failed measurements do not contribute. 
(average)

Performance metrics for 
a single page: Average 
Performance score (Min)

NUMBER METRIC

Average Performance score across all active 
measurements currently scheduled for the 
page.

Failed measurements do not contribute. 
(minimum)

Performance metrics for 
a single page: Average 
Performance score (Max

NUMBER METRIC

Average Performance score across all active 
measurements currently scheduled for the 
page.

Failed measurements do not contribute. 
(maximum)

Performance metrics for 
a single page: Average 
Performance score (Sum)

NUMBER METRIC

Average Performance score across all active 
measurements currently scheduled for the 
page.

Failed measurements do not contribute. 
(sum)

Performance metrics for 
a single page (count) NUMBER METRIC Performance metrics for a single page count
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Field Group ‘Google Ads Account’

Field Group ‘Analytics Site’

Field Group ‘Google Ads Landing Page’

Label Field Type Concept Type Description

Google Ads Account: 
Unique identifier NUMBER DIMENSION Unique identifier of this entity

Google Ads Account: 
Name TEXT DIMENSION The name of the Google Ads account

Google Ads Account: 
Currency TEXT DIMENSION The currency used in the Google Ads account

Google Ads Account 
(count) NUMBER METRIC Google Ads Account count

Label Field Type Concept Type Description

Analytics Site: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

Analytics Site: URL URL DIMENSION The URL of the site

Analytics Site: Name TEXT DIMENSION The user friendly name of the Analytics Site

Analytics Site (count) NUMBER METRIC Analytics Site count

Label Field Type Concept Type Description

Google Ads Landing 
Page: Unique identifier NUMBER DIMENSION Unique identifier of this entity

Google Ads Landing 
Page: URL URL DIMENSION The URL of the landing page

Google Ads Landing Page 
(count) NUMBER METRIC Google Ads Landing Page count
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Field Group ‘Page’

Label Field Type Concept Type Description

Page: Unique identifier NUMBER DIMENSION Unique identifier of this entity

Page: Page URL URL DIMENSION URL of the page

Page: Level NUMBER DIMENSION The depth at which the page was discovered

Page: Title TEXT DIMENSION The page title

Page: First detected
YEAR_
MONTH_DAY_
SECOND

DIMENSION When did Siteimprove first see this page?

Page: In sitemap BOOLEAN DIMENSION True = page is in sitemap, False = page not in 
sitemap

Page: Slowness BOOLEAN DIMENSION True = page is deemed slow over 2000 
milliseconds, False = page is not slow

Page: H1 missing BOOLEAN DIMENSION Is the page missing an H1?

Page: Multiple H1s BOOLEAN DIMENSION Does the page have multiple H1s?

Page: Multiple meta titles BOOLEAN DIMENSION Does the page have multiple meta titles?

Page: Multiple meta 
descriptions BOOLEAN DIMENSION Does the page have multiple meta 

descriptions?

Page: Structured markup 
exists BOOLEAN DIMENSION Does the page have structured data markup?

Page: Target page BOOLEAN DIMENSION Are there any monitored keywords targeting 
this page?

Page: Size (bytes) (Avg) NUMBER METRIC Size of the HTML in bytes (average)

Page: Size (bytes) (Min) NUMBER METRIC Size of the HTML in bytes (minimum)

Page: Size (bytes) (Max) NUMBER METRIC Size of the HTML in bytes (maximum)

Page: Size (bytes) (Sum) NUMBER METRIC Size of the HTML in bytes (sum)

Page: Page views (Avg) NUMBER METRIC Page views, last 30 days (Priority/Usability) 
(average)

Page: Page views (Min) NUMBER METRIC Page views, last 30 days (Priority/Usability) 
(minimum)

Page: Page views (Max) NUMBER METRIC Page views, last 30 days (Priority/Usability) 
(maximum)
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Label Field Type Concept Type Description

Page: Page views (Sum) NUMBER METRIC Page views, last 30 days (Priority/Usability) 
(sum)

Page: Entries (Avg) NUMBER METRIC Entries, last 30 days (Priority/Usability) 
(average)

Page: Entries (Min) NUMBER METRIC Entries, last 30 days (Priority/Usability) 
(minimum)

Page: Entries (Max) NUMBER METRIC Entries, last 30 days (Priority/Usability) 
(maximum)

Page: Entries (Sum) NUMBER METRIC Entries, last 30 days (Priority/Usability) 
(sum)

Page: Readability Score: 
Lix (Avg) NUMBER METRIC Lix readability score for the page (average)

Page: Readability Score: 
Lix (Min) NUMBER METRIC Lix readability score for the page (minimum)

Page: Readability Score: 
Lix (Max) NUMBER METRIC Lix readability score for the page (maximum)

Page: Readability Score: 
Lix (Sum) NUMBER METRIC Lix readability score for the page (sum)

Page: Readability Score: 
Automated Readability 
(Avg)

NUMBER METRIC Automated Readability readability score for 
the page (average)

Page: Readability Score: 
Automated Readability 
(Min)

NUMBER METRIC Automated Readability readability score for 
the page (minimum)

Page: Readability Score: 
Automated Readability 
(Max)

NUMBER METRIC Automated Readability readability score for 
the page (maximum)

Page: Readability Score: 
Automated Readability 
(Sum)

NUMBER METRIC Automated Readability readability score for 
the page (sum)

Page: Readability Score: 
Coleman-Liau (Avg) NUMBER METRIC Coleman-Liau readability score for the page 

(average)

Page: Readability Score: 
Coleman-Liau (Min) NUMBER METRIC Coleman-Liau readability score for the page 

(minimum)

Page: Readability Score: 
Coleman-Liau (Max) NUMBER METRIC Coleman-Liau readability score for the page 

(maximum)
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Label Field Type Concept Type Description

Page: Readability Score: 
Coleman-Liau (Sum) NUMBER METRIC Coleman-Liau readability score for the page 

(sum)

Page: Readability Score: 
Smog (Avg) NUMBER METRIC Smog readability score for the page 

(average)

Page: Readability Score: 
Smog (Min) NUMBER METRIC Smog readability score for the page 

(minimum)

Page: Readability Score: 
Smog (Max) NUMBER METRIC Smog readability score for the page 

(maximum)

Page: Readability Score: 
Smog (Sum) NUMBER METRIC Smog readability score for the page (sum)

Page: Readability Score: 
Gunning-Fog (Avg) NUMBER METRIC Gunning-Fog readability score for the page 

(average)

Page: Readability Score: 
Gunning-Fog (Min) NUMBER METRIC Gunning-Fog readability score for the page 

(minimum)

Page: Readability Score: 
Gunning-Fog (Max) NUMBER METRIC Gunning-Fog readability score for the page 

(maximum)

Page: Readability Score: 
Gunning-Fog (Sum) NUMBER METRIC Gunning-Fog readability score for the page 

(sum)

Page: Readability Score: 
Flesch-Kincaid Grade 
Level (Avg)

NUMBER METRIC Flesch-Kincaid Grade Level readability score 
for the page (average)

Page: Readability Score: 
Flesch-Kincaid Grade 
Level (Min)

NUMBER METRIC Flesch-Kincaid Grade Level readability score 
for the page (minimum)

Page: Readability Score: 
Flesch-Kincaid Grade 
Level (Max)

NUMBER METRIC Flesch-Kincaid Grade Level readability score 
for the page (maximum)

Page: Readability Score: 
Flesch-Kincaid Grade 
Level (Sum)

NUMBER METRIC Flesch-Kincaid Grade Level readability score 
for the page (sum)

Page: Readability Score: 
Flesch-Kincaid Reading 
Ease (Avg)

NUMBER METRIC Flesch-Kincaid Reading Ease readability 
score for the page (average)

Page: Readability Score: 
Flesch-Kincaid Reading 
Ease (Min)

NUMBER METRIC Flesch-Kincaid Reading Ease readability 
score for the page (minimum)
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Label Field Type Concept Type Description

Page: Readability Score: 
Flesch- Kincaid Reading 
Ease (Max)

NUMBER METRIC Flesch-Kincaid Reading Ease readability 
score for the page (maximum)

Page: Readability Score: 
Flesch-Kincaid Reading 
Ease (Sum)

NUMBER METRIC Flesch-Kincaid Reading Ease readability 
score for the page (sum)

Page: DCI score (Avg) PERCENT METRIC Overall DCI score for the page (average)

Page: DCI score (Min) PERCENT METRIC Overall DCI score for the page (minimum)

Page: DCI score (Max) PERCENT METRIC Overall DCI score for the page (maximum)

Page: QA score (Avg) PERCENT METRIC QA DCI score for the page (average)

Page: QA score (Min) PERCENT METRIC QA DCI score for the page (minimum)

Page: QA score (Max) PERCENT METRIC QA DCI score for the page (maximum)

Page: Broken links count 
(Avg) PERCENT METRIC Amount of broken links for the page 

(average)

Page: Broken links count 
(Min) PERCENT METRIC Amount of broken links for the page 

(minimum)

Page: Broken links count 
(Max) NUMBER METRIC Amount of broken links for the page 

(maximum)

Page: Broken links count 
(Sum) NUMBER METRIC Amount of broken links for the page (sum)

Page: Response time 
(Avg) NUMBER METRIC Page response time in milliseconds (average)

Page: Response time 
(Min) NUMBER METRIC Page response time in milliseconds 

(minimum)

Page: Response time 
(Max) NUMBER METRIC Page response time in milliseconds 

(maximum)

Page: Response time 
(Sum) NUMBER METRIC Page response time in milliseconds (sum)

Page: SEO score (Avg) NUMBER METRIC SEO DCI score for the page (average)

Page: SEO score (Min) NUMBER METRIC SEO DCI score for the page (minimum)

Page: SEO score (Max) NUMBER METRIC SEO DCI score for the page (maximum)

Page: Images found (Avg) NUMBER METRIC The amount of img tags found on the page 
(average)
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Label Field Type Concept Type Description

Page: Images found (Min) NUMBER METRIC The amount of img tags found on the page 
(minimum)

Page: Images found 
(Max) NUMBER METRIC The amount of img tags found on the page 

(maximum)

Page: Images found 
(Sum) NUMBER METRIC The amount of img tags found on the page 

(sum)

Page: Images with an alt 
attribute (Avg) NUMBER METRIC The amount of img tags with an alt attribute 

(average)

Page: Images with an alt 
attribute (Min) NUMBER METRIC The amount of img tags with an alt attribute 

(minimum)

Page: Images with an alt 
attribute (Max) NUMBER METRIC The amount of img tags with an alt attribute 

(maximum)

Page: Images with an alt 
attribute (Sum) NUMBER METRIC The amount of img tags with an alt attribute 

(sum)

Page: Images with empty 
alt attribute(s) (Avg) NUMBER METRIC The amount of img tags with an empty alt 

attribute (average)

Page: Images with empty 
alt attribute(s) (Min) NUMBER METRIC The amount of img tags with an empty alt 

attribute (minimum)

Page: Images with empty 
alt attribute(s) (Max) NUMBER METRIC The amount of img tags with an empty alt 

attribute (maximum)

Page: Images with empty 
alt attribute(s) (Sum) NUMBER METRIC The amount of img tags with an empty alt 

attribute (sum)

Page: Accessibility score 
(Avg) PERCENT METRIC Accessibility DCI score for the page (average)

Page: Accessibility score 
(Min) PERCENT METRIC Accessibility DCI score for the page 

(minimum)

Page: Accessibility score 
(Max) PERCENT METRIC Accessibility DCI score for the page 

(maximum)

Page: A failed 
occurrences (Avg) NUMBER METRIC The amount of failed occurences for A 

conformance rules (average)

Page: A failed 
occurrences (Min) NUMBER METRIC The amount of failed occurences for A 

conformance rules (minimum)

Page: A failed 
occurrences (Max) NUMBER METRIC The amount of failed occurences for A 

conformance rules (maximum)
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Label Field Type Concept Type Description

Page: A failed 
occurrences (Sum) NUMBER METRIC The amount of failed occurences for A 

conformance rules (sum)

Page: AA failed 
occurrences (Avg) NUMBER METRIC The amount of failed occurences for AA 

conformance rules (average)

Page: AA failed 
occurrences (Min) NUMBER METRIC The amount of failed occurences for AA 

conformance rules (minimum)

Page: AA failed 
occurrences (Max) NUMBER METRIC The amount of failed occurences for AA 

conformance rules (maximum)

Page: AA failed 
occurrences (Sum) NUMBER METRIC The amount of failed occurences for AA 

conformance rules (sum)

Page: AAA failed 
occurrences (Avg) NUMBER METRIC The amount of failed occurences for AAA 

conformance rules (average)

Page: AAA failed 
occurrences (Min) NUMBER METRIC The amount of failed occurences for AAA 

conformance rules (minimum)

Page: AAA failed 
occurrences (Max) NUMBER METRIC The amount of failed occurences for AAA 

conformance rules (maximum)

Page: AAA failed 
occurrences (Sum) NUMBER METRIC The amount of failed occurences for AAA 

conformance rules (sum)

Page: WAI-ARIA failed 
occurrences (Avg) NUMBER METRIC The amount of failed occurences for 

WAIARIA conformance rules (average)

Page: WAI-ARIA failed 
occurrences (Min) NUMBER METRIC The amount of failed occurences for WAI-

ARIA conformance rules (minimum)

Page: WAI-ARIA failed 
occurrences (Max) NUMBER METRIC The amount of failed occurences for WAI-

ARIA conformance rules (maximum)

Page: WAI-ARIA failed 
occurrences (Sum) NUMBER METRIC The amount of failed occurences for WAI-

ARIA conformance rules (sum)

Page: Siteimprove failed 
occurrences (Avg) NUMBER METRIC The amount of failed occurences for 

Siteimprove conformance rules (average)

Page: Siteimprove failed 
occurrences (Min) NUMBER METRIC The amount of failed occurences for 

Siteimprove conformance rules (minimum)

Page: Siteimprove failed 
occurrences (Max) NUMBER METRIC The amount of failed occurences for 

Siteimprove conformance rules (maximum)

Page: Siteimprove failed 
occurrences (Sum) NUMBER METRIC The amount of failed occurences for 

Siteimprove conformance rules (sum)

Page (count) NUMBER METRIC Page count
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Field Group ‘Link’

Field Group ‘Violation’

Label Field Type Concept Type Description

Link: Unique identifier NUMBER DIMENSION Unique identifier of this entity

Link: URL URL DIMENSION The URL of the link

Link: Reachable BOOLEAN DIMENSION True = link is reachable, False = link is broken

Link: Content type TEXT DIMENSION The type of content for the link

Link (count) NUMBER METRIC Link count

Label Field Type Concept Type Description

Violation: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

Violation: 
Match detected

YEAR_
MONTH_DAY_
SECOND

DIMENSION When was the match first detected?

Violation: Occurences 
(Avg) NUMBER METRIC The amount of occurrences for the violation 

(average)

Violation: Occurences 
(Min) NUMBER METRIC The amount of occurrences for the violation 

(minimum)

Violation: Occurences 
(Max) NUMBER METRIC The amount of occurrences for the violation 

(maximum)

Violation: Occurences 
(Sum) NUMBER METRIC The amount of occurrences for the violation 

(sum)

Violation (count) NUMBER METRIC Violation count

Field Group ‘SEO Activity Plan’

Label Field Type Concept Type Description

SEO Activity Plan: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

SEO Activity Plan: Name TEXT DIMENSION The user provided name of the Activity Plan
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Field Group ‘SEO Backlink’

Label Field Type Concept Type Description

SEO Backlink: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

SEO Backlink: The source 
url URL DIMENSION The source URL of the backlink

SEO Backlink: The source 
domain TEXT DIMENSION The source domain of the backlink

SEO Backlink: The source 
page title TEXT DIMENSION The page title of the source URL

SEO Backlink: The target 
url URL DIMENSION The target URL on the site’s domain’

SEO Backlink: Source 
page score (Avg) NUMBER METRIC The page score of the source URL (average)

SEO Backlink: Source 
page score (Min) NUMBER METRIC The page score of the source URL (minimum)

SEO Backlink: Source 
page score (Max) NUMBER METRIC The page score of the source URL 

(maximum)

SEO Backlink: Source 
page score (Sum) NUMBER METRIC The page score of the source URL (sum)

SEO Backlink: Source 
page trust score (Avg) NUMBER METRIC The page trust score of the source URL 

(average)

SEO Backlink: Source 
page trust score (Min) NUMBER METRIC The page trust score of the source URL 

(minimum)

Label Field Type Concept Type Description

SEO Activity Plan: 
Description TEXT DIMENSION The user provided description of the Activity 

Plan

SEO Activity Plan: 
Creation

YEAR_
MONTH_DAY_
SECOND

DIMENSION The creation timestamp of the Activity Plan

SEO Activity Plan: 
Modification

YEAR_
MONTH_DAY_
SECOND

DIMENSION The timestamp of the last modification of 
the Activity Plan

SEO Activity Plan (count) NUMBER METRIC SEO Activity Plan count



Siteimprove 22 / 30

Label Field Type Concept Type Description

SEO Backlink: Source 
page trust score (Max) NUMBER METRIC The page trust score of the source URL 

(maximum)

SEO Backlink: Source 
page trust score (Sum) NUMBER METRIC The page trust score of the source URL (sum)

SEO Backlink (count) NUMBER METRIC SEO Backlink count

Field Group ‘Google Search Console Page’

Label Field Type Concept Type Description

Google Search Console 
Page: URL URL DIMENSION The URL displayed in Google search results

Field Group ‘Page Segment’

Field Group ‘Referring Page’

Label Field Type Concept Type Description

Page Segment: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

Page Segment: Name TEXT DIMENSION The name of the page segment

Page Segment: Type TEXT DIMENSION The type of page segment

Page Segment (count) NUMBER METRIC Page Segment count

Label Field Type Concept Type Description

Referring Page: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

Referring Page: URL URL DIMENSION The URL of the referring page

Referring Page: Level NUMBER DIMENSION The depth at which the referring page was 
discovered

Referring Page: Title TEXT DIMENSION The title of the referring page

Referring Page (count) NUMBER METRIC Referring Page count
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Field Group ‘Analytics Link’

Label Field Type Concept Type Description

Analytics Link: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

Analytics Link: URL URL DIMENSION The URL of the link

Analytics Link: Title TEXT DIMENSION The page title of the link

Analytics Link: Behaviour 
map enabled BOOLEAN DIMENSION Is behaviour map enabled for the link?

Analytics Link (count) NUMBER METRIC Analytics Link count

Field Group ‘Performance metrics for a specific profile’

Label Field Type Concept Type Description

Performance metrics for 
a specific profile: Unique 
identifier

NUMBER DIMENSION Unique identifier of this entity

Performance metrics for 
a specific profile: Form 
factor

TEXT DIMENSION The form factor of the profile (eg. Mobile, 
Desktop)

Performance metrics for 
a specific profile: Profile 
status

TEXT DIMENSION The computational status of the profile

Performance metrics for 
a specific profile: Time of 
measurement

YEAR_
MONTH_DAY_
SECOND

DIMENSION The last time of measurement

Performance metrics for 
a specific profile: Region TEXT DIMENSION Region score was measured from

Performance metrics 
for a specific profile: 
Network profile

TEXT DIMENSION Network profile used for the measurement

Performance metrics 
for a specific profile: 
Performance score (Avg)

NUMBER METRIC The performance score of the profile 
(average)

Performance metrics 
for a specific profile: 
Performance score (Min)

NUMBER METRIC The performance score of the profile 
(minimum)
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Label Field Type Concept Type Description

Performance metrics 
for a specific profile: 
Performance score (Max)

NUMBER METRIC The performance score of the profile 
(maximum)

Performance metrics 
for a specific profile: 
Performance score (Sum)

NUMBER METRIC The performance score of the profile (sum)

Performance metrics 
for a specific profile: 
Milliseconds before page 
was interactive (Avg)

NUMBER METRIC The amount of milliseconds before the page 
became interactive (average)

Performance metrics 
for a specific profile: 
Milliseconds before page 
was interactive (Min)

NUMBER METRIC The amount of milliseconds before the page 
became interactive (minimum)

Performance metrics 
for a specific profile: 
Milliseconds before page 
was interactive (Max)

NUMBER METRIC The amount of milliseconds before the page 
became interactive (maximum)

Performance metrics 
for a specific profile: 
Milliseconds before page 
was interactive (Sum)

NUMBER METRIC The amount of milliseconds before the page 
became interactive (sum)

Performance metrics for 
a specific profile (count) NUMBER METRIC Performance metrics for a specific profile 

count

Field Group ‘Google Ads Campaign’

Label Field Type Concept Type Description

Google Ads Campaign: 
Unique identifier NUMBER DIMENSION Unique identifier of this entity

Google Ads Campaign: 
Name TEXT DIMENSION The name of the ad campaign

Google Ads Campaign: 
Start date

YEAR_
MONTH_DAY_
SECOND

DIMENSION The start date of the ad campaign

Google Ads Campaign: 
End date

YEAR_
MONTH_DAY_
SECOND

DIMENSION The end date of the ad campaign
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Label Field Type Concept Type Description

Google Ads Campaign: 
Status TEXT DIMENSION The status of the ads campaign

Google Ads Campaign: Ad 
Channel Type TEXT DIMENSION The ad channel type of ads campaign

Google Ads Campaign: Ad 
Channel Sub Type TEXT DIMENSION The sub ad channel type of ads campaign

Google Ads Campaign: 
Quality Score (Avg) NUMBER METRIC (average)

Google Ads Campaign: 
Quality Score (Min) NUMBER METRIC (minimum)

Google Ads Campaign: 
Quality Score (Max) NUMBER METRIC (maximum)

Google Ads Campaign: 
Quality Score (Sum) NUMBER METRIC (sum)

Google Ads Campaign 
(count) NUMBER METRIC Google Ads Campaign count

Field Group ‘Google Ads Ad’

Field Group ‘Analytics Campaign’

Label Field Type Concept Type Description

Google Ads Ad: Identifier NUMBER DIMENSION The identifier provided by Google for the ad

Google Ads Ad: Name TEXT DIMENSION The name of the ad

Google Ads Ad: Display 
Url URL DIMENSION The display url of the ad

Google Ads Ad: Status TEXT DIMENSION The status of the ad

Google Ads Ad: Type TEXT DIMENSION The type of ad

Label Field Type Concept Type Description

Analytics Campaign: 
Unique identifier NUMBER DIMENSION Unique identifier of this entity

Analytics Campaign: 
Name TEXT DIMENSION The utm_campaign parameter value
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Label Field Type Concept Type Description

Analytics Campaign: 
Display name TEXT DIMENSION The user provided name of the campaign

Analytics Campaign: 
Start date

YEAR_
MONTH_DAY_
SECOND

DIMENSION The start date of the campaign

Analytics Campaign: 
End date

YEAR_
MONTH_DAY_
SECOND

DIMENSION The end date of the campaign

Analytics Campaign 
(count) NUMBER METRIC Analytics Campaign count

Field Group ‘Analytics Campaign Link’

Label Field Type Concept Type Description

Analytics Campaign Link: 
Unique identifier NUMBER DIMENSION Unique identifier of this entity

Analytics Campaign Link 
(count) NUMBER DIMENSION Analytics Campaign Link count

Field Group ‘SEO Ranking’

Label Field Type Concept Type Description

SEO Ranking: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

SEO Ranking: The ranking 
url URL DIMENSION The ranking URL

SEO Ranking: Best 
domain/keyword combo BOOLEAN DIMENSION

True = this URL has the lowest position for 
the domain, False = another URL has the 
lowest position for this keyword and domain

SEO Ranking: The domain TEXT DIMENSION The domain of the ranking URL

SEO Ranking: Target page BOOLEAN DIMENSION Is this a target page for the site?

SEO Ranking: Ranking 
position (Avg) NUMBER METRIC Lowest ranking position if this keyword/URL 

combo has multiple rankings (average)
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Label Field Type Concept Type Description

SEO Ranking: Ranking 
position (Min) NUMBER METRIC Lowest ranking position if this keyword/URL 

combo has multiple rankings (minimum)

SEO Ranking: Ranking 
position (Max) NUMBER METRIC Lowest ranking position if this keyword/URL 

combo has multiple rankings (maximum)

SEO Ranking: Ranking 
position (Sum) NUMBER METRIC Lowest ranking position if this keyword/URL 

combo has multiple rankings (sum)

SEO Ranking: Estimated 
traffic (Avg) NUMBER METRIC The estimated traffic received for the 

domain for the keyword (average)

SEO Ranking: Estimated 
traffic (Min) NUMBER METRIC The estimated traffic received for the 

domain for the keyword (minimum)

SEO Ranking: Estimated 
traffic (Max) NUMBER METRIC The estimated traffic received for the 

domain for the keyword (maximum)

SEO Ranking: Estimated 
traffic (Sum) NUMBER METRIC The estimated traffic received for the 

domain for the keyword (sum)

SEO Ranking: Ranking 
increase potential (Avg) NUMBER METRIC The higher the number the higher the 

potential (average)

SEO Ranking: Ranking 
increase potential (Min) NUMBER METRIC The higher the number the higher the 

potential (minimum)

SEO Ranking: Ranking 
increase potential (Max) NUMBER METRIC The higher the number the higher the 

potential (maximum)

SEO Ranking (count) NUMBER METRIC SEO Ranking count

Field Group ‘SEO Keyword’

Label Field Type Concept Type Description

SEO Keyword: Unique 
identifier NUMBER DIMENSION Unique identifier of this entity

SEO Keyword: Search 
string TEXT DIMENSION The keyword search string

SEO Keyword: Target 
page URL DIMENSION The targeted page URL for the keyword

SEO Keyword: Search 
device TEXT DIMENSION The device of the search

SEO Keyword: Search 
provider TEXT DIMENSION The provider of the search
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Label Field Type Concept Type Description

SEO Keyword: Country 
code (iso2) TEXT DIMENSION The iso2 code of the search country

SEO Keyword: Country 
code (iso3) TEXT DIMENSION The iso3 code of the search country

SEO Keyword: Country 
name TEXT DIMENSION Name of the search country

SEO Keyword: Region 
name TEXT DIMENSION Empty region name means search location is 

specific to the country

SEO Keyword: City name TEXT DIMENSION Empty city name means search location is 
specific to region or country (if empty region)

SEO Keyword: Search 
volume (Avg) NUMBER METRIC The number of searches per month for the 

keyword (average)

SEO Keyword: Search 
volume (Min) NUMBER METRIC The number of searches per month for the 

keyword (minimum)

SEO Keyword: Search 
volume (Max) NUMBER METRIC The number of searches per month for the 

keyword (maximum)

SEO Keyword: Search 
volume (Sum) NUMBER METRIC The number of searches per month for the 

keyword (sum)

SEO Keyword: Number of 
results (Avg) NUMBER METRIC The number of results for the keyword 

(average)

SEO Keyword: Number of 
results (Min) NUMBER METRIC The number of results for the keyword 

(minimum)

SEO Keyword: Number of 
results (Max) NUMBER METRIC The number of results for the keyword 

(maximum)

SEO Keyword: Number of 
results (Sum) NUMBER METRIC The number of results for the keyword (sum)

SEO Keyword: Cost per 
click (Avg) NUMBER METRIC The cost per click for the keyword (average)

SEO Keyword: Cost per 
click (Min) NUMBER METRIC The cost per click for the keyword (minimum)

SEO Keyword: Cost per 
click (Max) NUMBER METRIC The cost per click for the keyword 

(maximum)

SEO Keyword: Cost per 
click (Sum) NUMBER METRIC The cost per click for the keyword (sum)

SEO Keyword (count) NUMBER METRIC SEO Keyword count
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Field Group ‘Google Ads Ad Group’

Field Group ‘Google Ads Keyword’

Label Field Type Concept Type Description

Google Ads Ad Group: 
Unique identifier NUMBER DIMENSION Unique identifier of this entity

Google Ads Ad Group: 
Name TEXT DIMENSION The name of the ad group

Google Ads Ad Group: 
Status TEXT DIMENSION The status of the ad group

Google Ads Ad Group: 
Type TEXT DIMENSION The type of ad group

Google Ads Ad Group: 
Quality Score (Avg) NUMBER METRIC The quality score of the ad group (average)

Google Ads Ad Group: 
Quality Score (Min) NUMBER METRIC The quality score of the ad group (minimum)

Google Ads Ad Group: 
Quality Score (Max) NUMBER METRIC The quality score of the ad group (maximum)

Google Ads Ad Group: 
Quality Score (Sum) NUMBER METRIC The quality score of the ad group (sum)

Google Ads Ad Group 
(count) NUMBER METRIC Google Ads Ad Group count

Label Field Type Concept Type Description

Google Ads Keyword: 
Identifier NUMBER DIMENSION The identifier provided by Google for the 

keyword

Google Ads Keyword: 
Keyword TEXT DIMENSION The search string

Google Ads Keyword: 
Status TEXT DIMENSION Status of the keyword

Google Ads Keyword: 
Match Type TEXT DIMENSION The match type of the keyword

Google Ads Keyword: 
Quality Score (Avg) NUMBER METRIC The quality score of the keyword (average)
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Label Field Type Concept Type Description

Google Ads Keyword: 
Quality Score (Min) NUMBER METRIC The quality score of the keyword (minimum)

Google Ads Keyword: 
Quality Score (Max) NUMBER METRIC The quality score of the keyword (maximum)

Google Ads Keyword: 
Quality Score (Sum) NUMBER METRIC The quality score of the keyword (sum)
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